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Our programme was the main organiser  
of the event

Our programme organised the event together 
with another programme(s)

The event was organised by a project(s) 
funded by our programme

Our programme organised the event together 
with another institution/organisation 
(not a programme)

Other organisers

Who
The main 
organisers are 
programmes (40%), 
followed closely by 
projects (35%).
Shared organisation between 
programmes has grown, but it is 
still an underutilized formula on 
Interreg Cooperation Day.

40%
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41,2%

2,5%

23,5%

2,4%

29,4%

35,6%

40%

2,9%

15,6%

8,9%

2024

2025



Difficulties
The difficulties in 
organising the event 
are very varied, 
although lack of 
time remains the 
main one (23%). 
The lack of media attention is increasing 
for the third consecutive year and is 
approaching in importance (13%) the 
main limitations that are most common 
(time, staff and budget).
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2024
2025 

27,8%
23%

Transition
a new 

programming 
period

Time 
constrains

Lack of 
media 

attention

Lack of 
collaboration 

of other 
entities

Personnel 
constraints

Budget 
constraints

Others

9,3%
4,4%

9,3%
13,3%

3,7%
6,7%

20,4%
20%

20,4%
16,4%

9,3%
16,3%



Efforts
Scarce effort 
is dedicated to 
marketing the 
events. 
Both human and financial marketing 
resources have little weight in the 
overall organisation of the events. 
The effort in hours is the lowest in 
the historical record.
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2021 2022 2023 2024 2025
Hours

Budget

Marketing

Organisation

76%
24%

84%
16%

67%
33%

88%
12%

57%
43%

83%
17%

70%
30%

90%
10%

65%
35%

83%
17%



Achievements
Achievements 
remain at very 
similar levels to 
those of last year.
The success of spreading the idea of 
Europe and its benefits is growing, at 
the cost of projecting the visibility of 
the European Union.

64%
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Improving the visibility of European territorial cooperation 
Improving the visibility of the European Union 

Becoming more familiar with the idea of Europe and its benefits
Not succeed in getting the message

15,2%

18,2%

63,6%

3,0% 0%

2024

11,2%

64,4%

24,4%

2025



36%
Probably

58%
Yes

7%
No

Satisfaction
A high level of satisfaction 
(9 out of 10) from the 
organisers had not been 
achieved since 2018. 
However, the percentage of programmes stating they 
will not organise an event next year rises to 7%. Added 
to those who are undecided, this means only 58% are 
certain they will organise an event next year.

9,0
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2021 2022 2023 2024 2025

Will you organise 
another event 

next year?
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Interact's rating 
has dropped 
three tenths, 
although it 
remains at high 
levels. 
Overall, Interact's support 
activities maintain a similar 
rating to last year, except for 
the Interreg Day Guide, 
which dropped by 16 
percentage points.

Support from Interact that the 
programmes value the most…

8,7 60,0%The Interreg Day Guide for 
participating programmes

57,8%Interreg.eu website as a 
platform for the overall 

campaign

46,7%The promotional video 
and the video templates

40,0%The visual concept

24,4%Paid promotion on Social 
Media covered by Interact.

22,2%The templates:
poster, press release…

20,0%Interreg.eu social media 
channels: Facebook, 

LinkedIn, X and Instagram.

17,8%Interreg Day online 
community (IBM tool)

11,1%Explanatory session in the 
Annual Communication 

meeting
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events
1.576

participants
315.921 People 

engagement since
the beginning 
For the second year, we offer an 
overview of the historical evolution of 
how engagement has evolved both 
through direct participation and 
through social media. The graphs 
show cumulative data.
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20252024
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million people reached 
by social media

57.732.675People 
engagement since
the beginning 
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2025202420232022202120202019

962.929

9.133.742

19.301.486

30.077.956

47.399.781

57.732.675

3.795.225

Impact 
social media
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Conclusions The number of events has also grown, although it remains fairly stable 
within a range of 70 to 90 events per edition. In this regard, it is worth 
mentioning the increase in the number of countries and cities where 
events have taken place, as well as their geographical distribution, 
which shows a greater concentration of events in north-eastern and 
southern Europe. It is also noteworthy that this year events were held 
outside European territory (Comoros, Jordan, Taiwan, USA).

Another positive aspect to highlight is the increased reach of the actions 
carried out on social media. The impact achieved by the programmes 
has almost doubled that of the previous year, rising from a reach of 2,7 
million people to 4,4 million in 2025. The impact of the Interact 
campaign has decreased compared to last year, due to the modification 
of the global landscape of paid promotion.

As for aspects to continue working on in order to further improve 
impact, attention should be drawn to the low level of dedication to 
marketing and communication, both in terms of human effort (hours 
devoted) and financial resources (budget). An improvement in how 
efforts are allocated (reducing organisational aspects in order to 
increase marketing) would probably have a significant effect on the 
ability to attract attendees and, therefore, on the dissemination of 
European cooperation.

Overall, organisers are very satisfied with the results (9 out of 10), 
although this does not translate into certainty that they will organise an 
event again next year.

Finally, the assessment obtained by Interact has been positive, although 
it has dropped slightly compared with the previous edition. The decline 
in the rating of the Interreg Day Guide may be one of the reasons for 
this slight decrease.

The most positive aspect of the 2025 edition 
is the increase in the number of attendees 
(50.815) at the events, which has doubled 
compared with the previous year. One of the 
reasons that explains this rise is that events 
classified as “Festivals” accounted for 20% 
of the total (versus 9% the previous year) 
and also increased their average number of 
attendees, going from 2.017 to 2.539. It 
could be concluded that the greatest impact 
in terms of attendance is achieved with 
“Festival”-type events held outdoors.
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